2018 HOUSTON WHERE GUESTBOOK"® | The Essence of Houston.

Published since 1937, Where GuestBook?® is distributed exclusively in-room at a select
collection of upscale hotels. Available at venues in 42 U.S. markets and 29 markets around the
world, in Europe, Asia, Canada and Australia.

Written with affluent travelers in mind, Where GuestBook is an annual, in-room, museum-
quality coffee table book that readers are compelled to pick up and linger over—timely
yet timeless, elegant, poetic and reflective of the soul and spirit of the city they are visiting.
Through stunning photography, insightful essays, exclusive celebrity interviews and
neighborhood profiles, Where GuestBook introduces visitors to the essence of the city.

where

where

IN EVERY EDITION

FIRST LOOK

A brief, visual overview of the city and
its top attractions. From must-see
landmarks to hidden local treasures,
this eclectic lineup showcases the
area’s unique character.

FEATURES

Gorgeous photography, thoughtful
articles, insightful essays and celebrity
interviews encapsulate the essence of
the city, engaging readers who know it
well and those who are experiencing it
for the first time.

NEIGHBORHOODS

Covering the quintessential and
the colorful, these pages provide
an overview of the city’s principal
neighborhoods.

LISTINGS

A well-edited roundup of the city’s best
shopping, dining, entertainment, tours,
museums, attractions and more. Timely
sidebars and a comprehensive collection
of listings give readers the practical
information they need to make the

most of their time in the city.
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Demographic Profile | 2018 HOUSTON WHERE GUESTBOOK®

oatiations.

READER DEMOGRAPHICS

Gender

Male

Female
Average Age

Marital Status
Married
Unmarried*

*single, partnered, separated, widowed, divorced

Affluence
Average Household Income: $130,000
Average Household Income: $149,000

Education and Employment
Graduated College+

Post-Graduate Study/Degree
Professional/Managerial Employment

67%
33%
45

53%
47%

Age
< 45
> 45

75%
43%
77%

READER ENGAGEMENT

* 78% of readers obtain the book in-room and 12% obtain in their
hotel lobby

* Readers spend an average of 44 minutes, in total, reading
Where GuestBook.

* 50% Where GuestBook readers are repeat readers.
» Readers refer to the book 3 times during their trip.

* Where Guestbook is the primary source for visitor information
for 95% of readers

* 94% of readers have taken an action as a result of reading
Where Guestbook

Source: 2015 Where GuestBook Reader Profile Study, GfK, MRI
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Distribution | 2018 HOUSTON WHERE GUESTBOOK®

Distributed in more than 22,000 hotel rooms and reaching 4.5 million readers annually.

DOWNTOWN/MED CENTER

Crowne Plaza - Downtown

DoubleTree Hotel - Downtown

Embassy Suites Houston -
Downtown

Hilton Americas - Houston

Hilton Houston Plaza/Medical
Center

Hilton University of Houston

Hotel Alessandra

Hotel ICON

Hotel Ylem

Hyatt Regency Houston

The Lancaster Houston

Magnolia Hotel Houston

Marriott Medical Center

The Sam Houston Hotel

The Westin Houston Downtown

Wyndham Houston - Medical
Center Hotel & Suites

WOODLANDS/NORTH HOUSTON

DoubleTree by Hilton -
Intercontinental Airport

Hilton Houston North (IAH Airport)

Holiday Inn Express & Suites
Houston North-Spring Area

Homewood Suites by Hilton - The
Woodlands

Hyatt Market Street - The
Woodlands

Hyatt North Houston (IAH Airport)

Marriott Houston at George Bush
Intercontinental Airport

Marriott Houston North/
Greenspoint

The Woodlands Waterway Marriott
Hotel and Convention Center

The Woodlands Resort and
Conference Center

Westin Woodlands

UPTOWN/GALLERIA AREA/
SOUTHWEST

Crowne Plaza Galleria

Crowne Plaza River Oaks

DoubleTree by Hilton Hotel -
Greenway Plaza

DoubleTree Suites by Hilton Hotel -
Galleria

Embassy Suites by Hilton - Galleria

Hilton Houston Post Oak

Hilton Garden Inn/Houston Galleria

Hotel Derek

Hotel Granduca

Hotel Indigo Houston - Galleria

Hyatt Regency Galleria

Marriott West Loop - Galleria

Omni Houston Hotel

Royal Sonesta Hotel Houston
Sheraton Suites - Galleria

The St. Regis Houston

Sugar Land Marriott Town Square
The Westin Galleria

The Westin Oaks Houston - Galleria

GALVESTON/BAY AREA/
HOBBY AIRPORT

The Boardwalk Inn

Harbor House Hotel & Marina at
Pier 21

DoubleTree by Hilton Hotel -
Houston Hobby Airport

Holiday Inn Resort Galveston -
On the Beach

Holiday Inn - Houston Hobby
Airport

Hotel Galvez & Spa

Marriott South - Houston Hobby
Airport

Moody Gardens Hotel Spa &
Convention Center

San Luis Resort Spa & Convention
Center

South Shore Harbor Resort &
Conference Center

Hilton Galveston Island Resort

The Treemont House

WEST/NORTHWEST
Crowne Plaza Northwest

where

The WHERE Book is a valuable source
of information for local and interna-

tional guests alike. | am proud to
have this publication in my Hotel.

Marty Oeser, Magnolia Hotel Houston

-Brookhollow

Embassy Suites by Hilton - Energy
Corridor

Four Points by Sheraton -
CITYCENTRE

Hilton Houston Westchase

Hilton Garden Inn Energy Corridor

Hotel Sorella CITYCENTRE

Houston Marriott Energy Corridor

Marriott Westchase

Omni Houston Hotel at Westside

Sheraton Houston Brookhollow
Hotel

Sheraton Houston West Hotel

The Westin Houston - Memorial
City

LE

ADDITONAL/ CORPORATE LODGING

Briar Forest Lofts
Eclipse
The Halstead
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Rates, Specs & Schedules | 2018 HOUSTON WHERE GUESTBOOK®

Full Page
Bleed: 10.25" x 10.25"

2-Page Spread
Bleed: 20.25" x 10.25"

RATES/SIZES

UNIT 1 ANNUAL

1/8 1/8
1/4 Square 1/4 Square V1e;|5c"al V]e;t;;.’al
4" x 4125" 4" x 4125" ’ < ’ <
4125" 4125"
1/2 Vertical
4" x 8.5"
1/8”Hor|zon§al 1/8 1/8
4" x 1.9375 . -
Vertical Vertical
UG EELLIO 1875"  1875"
4" x 4125" : « ’ ;
1/8 Horizontal " "
AT eEEn 4125 4125
SPECIFICATIONS
UNIT TRIM BLEED NON-BLEED/LIVE AREA
2 Pg. Spread 20" x 10" 20.25" x 10.25" 18.5" x 8.5"**
Full Page 10” x 10” 10.25" x 10.25" 8.25" x 8.5"*
1/2 Vertical 4" x 85" USEFUL MEASUREMENTS
1/4 Square 4" x 4125" 1/8 = 125 7/8 = .875
1/8 Vertical 1.875" x 4125" /4 = .25 5/16 = .3125
1/8 Horizontal 4" x 1.9375" /2=5 15/16 = .9375
ADVERTISING DEADLINE
ISSUE AD CLOSE MATERIALS DUE
July May 18 May 25

2-Page Spread Display $17,000
2-Page Spread Format $14,000
Full Page Display $10,000
Full Page Format $8,000
1/2 Page Display $7,500
1/2 Page Format $6,500
1/4 Page Display $5,000
1/4 Page Format $4,000
1/8 Page Display $3,500
Back Cover $24,000
Inside Back Cover $20,000
Opposite TOC $12,000
Masthead $8,000

*LiveArea,1page:Pleasekeepallimportant/livemattersuchastext,addressesandbrandingwithinthisdimensiontoensureit’'sinclusiononthepage
after the manufacturing process.

**Live Area,spread:Pleasekeepallimportant/livematterwithinthisdimension.Liveareawidthdimensiondoesnotincludeextraspaceforgutter,
please allow a minimum of .375” either side of center line. Do not place important information across center of page.

Alladsmustconformtothedimensionsabove.|fthey donot,thead willbemodifiedtofittheappropriatespaceattheadvertiser’'sexpense.
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Full-Page Formatted Ad Examples | 2018 HOUSTON WHERE GUESTBOOK®

Designedtoflowseamlesslywitheditorialfeaturesandlistingssections,full-pageformattedadshaveaclean,sophisticateddesignthatgrabsreaders’attention.

SPECIAL ADVERTISING SECTION

FORMAT AREA NAME

®  WHERE GUESTEOOK

AD HEAD

310 weds Ay Pro Light Sermi Extand 84125t et Dutspum dokobar per gus,
vel okt e chokors mocdolons dodom f blamconss magrnbls exio dokar ad you
g s o
velts Lt o kot akset ks el for do ke smoduptate damconsa

it autat velis otuerat remodo lamet et bh e for do e b ot B am,
urn volor 1ure dit autat velts stusrat nemod brerat aksat b sneral for do ke
- — k

arm,surm veor o cit usat vl atueeat resmodo kera St nkh oot
Duspum dolabor parl quet, vel dolerm: em dokors modolors delors 3 blam-

st

o gt o do kel Cnispurn diobar por quat vl dokert nim o mede-
oo dokom = Harmcansa magnibb esa dalr ad you magra amal nor dokent nm

porfl g
chloro 5 biarmennss magribh esto dolor ad you rragna amal nor dolerd im dolor

i awarci For clo s smodkpeate, Bamcansa magribbh osto dolcr magns amat
s ik ot lamaem, sum velor kit ot vssta dolar magra amet

00K Strsat Nama, City Name.
MO 000000

wanwuricom

SPECIAL ADVERTISING SECTION

FORMAT AREA NAME

ek e 2ot D
ioobor porl quat, veldokant rim dolore modolor dolors 3
blarconss magnibh asto dakr ad you magra amal nor
dolari i dlakr modalar ik at lam am, suem volor lura
it et vols otusrat rismodo kororat Skt ribks el for
ol smsuptate. Bamcoras magribish exto dolar mogra
amst ncs ik ot lam am, suem vas e ot matit val you
magna amet nos doiant im dolors modclm nikh st fam

AD HEAD

vl huceat rsmoxdo lorrat dltait b el for do s
Blarcores magribich asto dokor magna amet
s ribh ot m am sum volor kea cit Mot vl you magna
amet nes delent: i hakra modolere ribh st bm am sum
vk ha it it voks atusrat s lorarat st
Euibpum dolobor parl gus, vel djant rim dedoss mod-
choms dolars 3 barncoms magriab aso deior  you magra
amal nox dolers rm dakr modclors nikk et lam am, sum

am, smvolor
ek el for 3 et b o8 am 3, sum voicy 1L i

10 WHERE GUESTEOOR

o Mool nish at b am,z.m volor iLra dt autat

100 Strost Mama, City Mama

DO KRR IHRKK
wrnislcom

2RI

FABRICS

SPECIAL ADVERTISING SECTION

FORMAT AREA NAME

AD HEAD

st
koo parl st vl doket rim dokom mocdckor dokora
blamcore magnibis esio dolor ad you magr amd noc
dokers nim dclor moddons rebiy st am arm, sum vokar kaw
it autat vals sturat rismodo ket dt bl e For
do ke wmoduptsta Hameonss magribhh s dakr magna
amat ras mish @t lam am, sum volor 1w dit me i you
mogpa amet s dolant rim dalors merolerm ribh ot lam
am, e volor ure St autat vels ohuceat o lorat alse
b el o o o B ot o am, s vekor e ot autak
Ve ctussat nismoda lorerat dtat ik el for d lex
smoduptata. shmeznss magrkish osto dokr magna amat
s ribh ot lom am sum volor ke it ot v you g
amet nes delent e chices modolbr kA ot m am, s
Voot ham it aunatvobs atuorat rsmod ot 3.

nibpum dokabor il quat, vl doent: riem doices mod-
ciors dolora 3 Harneonss magrib a0 doler 3d you ragra
amel nox dkeni rim dakr modlor kb o kem @,

voler

Du
dolokor perf quat, vel dokant rm ok moddons ol
5 barmconm magnich csto dokor ad you magna amel nor
dolerd i s modalera ribt sutspur dlober pert

2008 Strout Name, ity Nama
00K 00X XK
wemaricom

B

11 WHERE GUESTEODK

Full-Page Format

3 photos 4” x 2.5”
Text 310 words

Full-Page Format Alt.1

1 photo 6.375” x 4.14”
2 photos 1.8” x 2”
Text 200 words

Full-Page Format Alt.2

1 photo 5" x 5.3"
2 photos 2.5” x 2.4”
Text 156 words

wheretraveler.com

Member of the M

Morris Media Network



Group Formatted Ad Examples |

SPECIAL ADVERTISING SECTION

FORMAT AREA NAME

AD HEAD

127 wacks. Myrizd Pro Light SemiExtanced. DueriTim
1e modolore dolora = blamenesa magaish oo
dolor ad you magra amal nar dolonl mim dolor
modalons nibb et lamam, sum volor e dt autat
valls Gtuarat nismodo kot allst nibb exend for
do lews smoduptate. Bemoonsa magribbh esto
diolor magna amet nos nibh et kam am, sum volor
ez it motit vul you magra amet nes dolant rim
diciora modolba nibh ot m am, sum volor e
it autat vails atuerat am, sum volar lure dt motit
vautat vels etuert am, sum ul

For dos Dutspurn dolobar perth quat, vl dolent
nim dolore modalor dolor =l blamnar lorerat
At Insh el for o Cuispum colobor mag-
nibb @sto dolor 2d Im dolom modalom doloss =
blamcanss magnibh eto

0K Sereat Nams, City Nama
OO0

2 WHERE GUESTEOOK

AD HEAD

N . N

AD HEAD

127 etz Myviad Fro L Dharmim

127wk d wdod Durmmim

ta modclons dokoa = blameonss magnibh asto
doke ad you magna amel nor dakind nim dakor
miodoioes ribiat larm am, sum wolor lure dit autat
wlls @tuerat nismado lonert akist nibb axedl for
da lew smoduptate. Bamconse magribbh esto
dhakr magra smat nos ribh o bm am, sum vl
Iz dit ottt vl

2 modakora delore o Harmeores magribis s
diokor ad you magna amal nor dolan rim dolar
modalar nibb at km am, sum volor ure dit autat
wells @tuarat nsmoda lomrat alist nib el far
di b smoduptate. Bhmenrss magniskh e
dolor magna amet nas nilsh ot lam am, sum wolor

L dok

dokra madolbea nibh at bm am, sum volor ke
ot 2utat velis ehuarat am, sum volor iura di motht
vautat wels ghuaat am, sum o

Far do Duspum dolobor perll quat, vel dalert
rim dolors madolor dolons = Bamnor loearat
alskt Inibh cxarcl] for do Dulspum dakbor mag-
nibihy esto daior ad im dolos modolos dolons 3
bamezres magribs axo

00X Sitroat Name, City Namsa

floralfesign

dolone modalbre nibh a lm am, sum valor lune
it zutat vells ctuarat am, sLm valor ke dit matit
 anutat valls stuart am, sum ul

For da Dulspurn dolabor paril quat, vel dolant
nikm dalor modoloe dolore sl blamnor loreat
aksit nibh axardil for do Dulspum dolobar mag-
nibb esio dolor ad im dolom modolom doiom 5
blmconse magnisk exta

XX Straot Nama, City Nama

OO KR 0N,
wew.urLcom

3 Per Page Group or Format Ads

1 photo 2.7” x 2.8”
Text 127 words

where
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= e arm s mens

FORMAT AREA NAME

GROUP AREA NAME
AD HEAD HERE
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4 Per Page Group or Format Ads

1 photo 2.9” x 1.7”
Text 110 words

2 Per Page Group or Format Ads

1 photo 4” x 3.8”
Text 154 words
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6 Per Page Group or Format Ads

1 photo 1.875” x 2.24”
Text 50 words
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Technical Information | 2018 HOUSTON WHERE GUESTBOOK®

MECHANICAL REQUIREMENTS

* Where® is produced in accordance with accepted standards for web offset
printing (SWOP), using four-color process inks (CMYK). Please refer to
these standards for more information. You may obtain these at
http://www.idealliance.org/specifications/swop/.

* No film will be accepted.

» Final digital ads should be supplied as PDF/x1-a or Press format PDFs, saved
as version 1.3 (Acrobat 4.x) with high-resolution transparency flattening.
Include all fonts subsetted at 100%. These files must be created using one or
more of the following software programs only: Adobe InDesign, PhotoShop
or lllustrator, and QuarkXpress. PDFs may be generated directly from the
application or distilled from PostScript files using Acrobat Distiller. Please
do not use Microsoft Publisher or Office applications, as these cannot create
acceptable PDFs.

Build your ad so that it conforms to these specifications AT FINAL SIZE:

* Image (photo) files should be 300 pixels per inch in CMYK, in Tiff or EPS
formats. One-bit images (such as black-and-white logos) should be minimum
600 pixels per inch.

» Check that all colors used are 4/C process colors (CMYK). No Pantone, RGB,
or Lab Color.

¢ Check that the maximum total ink coverage (TAC) does not exceed 300%.
* Minimize the number of steps used to create a gradation or blend.

» Provide 1/4" bleeds (image beyond trim) in bleed ads.

« Keep all live matter 1/4” from the trim on all four sides.

» All ads must conform to the spec sheet dimensions. If they do not, the ad will
be modified to fit the appropriate space at the advertiser’'s expense.

e Files must be in .zip format if compression software is used.

* Ad Proofs: We follow industry standards on press. If running a color ad, you
may supply a color proof, which we will check for content. Please note that
consumer inkjets cannot be relied upon to predict press color, as the inks
used are not true press colors (i.e. they cannot always be achieved in
process printing).

GENERAL INFORMATION

MVP is not responsible for, nor does it guarantee, the accuracy or reproduction
quality of materials that do not meet these specifications. Changes to supplied
material will be made by the publisher only on written instructions from agency
or client, and such changes must be received at least 30 days prior to cover
date. MVP can accept native files in a limited number of formats. Changes

can only be made if the native files, fonts, and graphics are supplied. MVP
endeavors to comply with all advertiser’s changes. However, MVP assumes

no responsibility for errors and omissions resulting from such changes.

Digital/Web:

* Be sure to include your Web address in your ad creative.

* Online editions will include your ad exactly as it appears in print, but for us
to legally link the ad to your website, your Web address must be included
in the ad.

SHIPPING INFORMATION
All materials must be received on or before issue closing date.

Ads can be submitted on CD, DVD or via electronic transmission. Please
contact your sales rep regarding digital transfer of ad materials. Many of our
publications can accept materials by a proprietary web-based system called
AdDrop. Please ask your publication’'s Advertising Services Coordinator for
unique private ftp credentials if AdDrop is unavailable. We do not have a
"common use" ftp site for security reasons.

Mail to:

Where® Dallas Fort Worth

14800 Quorum Dr. Suite 140

Dallas, TX 75254

214.522.0050

Group Publisher, Elizabeth Humphreys

elizabeth.humphreys@morris.com

CANCELLATIONS

Cancellations not received in writing prior to the space reservation date will
not be accepted. Advertisers not completing contract schedule are subject
to short rate.
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